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SCB EIC Industry insight : Wholesale & Retail

Executive summary
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Executive summary
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Overview
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Modern grocery
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Department store
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Health & Beauty
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Health & Beauty
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SCB EIC Industry insight : Wholesale & Retail
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SCB EIC Industry insight : Wholesale & Retail ESG

wadisoowudn wusinasiolnglinowdAtuiuiSon ESG gondidaaslan odwlsiia dosdosavon
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Climate change

Green Incentives

8379 Positive impact
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o
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4 PNHWARITIANDN 83% vaviLSInamedau
WAINRULEIEINTTO . A 2
. p a@ Water waste 26% sulavded wnlilunazidandadudnuing
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VB *WReNTI9289 Adapter digital Marketing Trend Insight 2025 - waudnsaa1auasiuslag

**Euromonitor Voice of the Consumer: Lifestyles Survey, fielded January-February 2024
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SCB EIC Industry insight : Wholesale & Retail

SSNDAD 9] AISUSUAD
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Business implications

Adapting to changing consumer behavior Digital/Al transformation Sustainability

* Focusing on value for money : §Usznaun15A95H * E-commerce and omnichannel : S 1u@enald * Offering sustainable choices : fu5lnaalny
fiRenfifianuduen oguslna Tasamzlugied #o9n19 Social media peviiuszansawlunig femaldlasiofowandoniiinmnndu uazifulafias
\Awgiamasiludetdssfudssly folEsNnAndsiLasnIARIAUUWanBIN Sodial Puduinniuiiondndnmiuazssgineifdeiy

* Emphasizing on health and wellness : 57uA1819 pouziiipaiu fldustlemiannagns Omnichannel widhedadiadumasde dusznauniseiniiaus
vhiauaAuABegun ANy ionpyaUBY TG iipnszduanudosmMIuazidnisgiugnéiiniiu Twsluduiiiaasousegslaligdodnfedudniiiiu
2095U5 A * Leverage data and Al : Msvhia3oeiiatng Al anld fimsindvuwandenldanniuy

* (Cautious expansion :mﬂﬂﬂ%ﬂuﬁﬁlﬂﬁgﬁuﬁﬁﬁ Aanvidaya LLazﬁ’]Lauawﬁmﬁmsﬁﬁmaﬂﬁmﬂgﬂﬁ’] * Adopting sustainability practices : §u3lnazming
fnpmmatisiinagnsiiansziunanane WipinANEITaluMIuaeu fenwinauaslalalududowadoniingu way

mandvliEudsig q ddugsfiestviuiingey
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SCB EIC Industry insight : Wholesale & Retail Implication
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Policy implications

- }
e 4

wlbnesiuayudlssnaumnetioy NIMINIINILAULATHFNINNNATY smsmsssiasnANdedulunmsvigsie

* MAIMIAILEINFUIZNBUNIIBLAN SMES : 13U * msnenszumILilan : Sguiasnesenulunny * pInesEINGINAELEEY ¢ iuay/avIyulA
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SCB EIC Industry insight : Restaurant

*

Full-service
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SCB EIC Industry insight : Restaurant
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Key drivers

nmawasuwaswgAnsaneesuilag : 1wu nszuasn
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Challenges
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()]
—
o
~N

2020

- Full-service

- Limited-service
43

339
27%

32%

2021

2022

44%

2023
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43%

26%

654

44%

27%

2024
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44%

27%

2025E
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44%
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2026F

#U2Y : Index
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Jul-2023
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v
=1
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Aug 2024 (38) Jun 2025
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98.58% (43,874 5181) 97.53% (24,856 918)

1.42% (634 918) 2.47% (629 918)
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Full-service restaurant
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SCB EIC Industry insight : Restaurant
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SCB EIC Industry insight : Restaurant

UABIGUINED 100 MK ISuavauiuavasiuan d@o Bonus Suki 1gwwnndgoluaaranua iwengv&ounuo
n1saala la:dvAvnwanuninduWSIdguYgoL MK Restaurant 9og

PN
Vi L

*  fiash : 2025 *  fiash: 2019 *  finsn : 2021 *  finsh : 2000
° & :1 * g :87 *  ga:23 °*  gn:22
e 7ulsT 2024 (MK Group) : 15,809 au. (-7%)  *  malddl 2024 : 7,075 au. (+34.45%) o 3aldd 2024 : 1,015 au. (+148.16%) o 3aldd 2024 : 280 au. (+8.29%)
*  filsil 2024 (MK Group) : 1,442 au. (-14%)  *  mlsil 2024 : 1,168 ay. (+28.83%) o lsil 2024 : 108 av. (+134.16%) o sl 2024 : 4.5 av. (+17.38%)
°  mimiEuduY : 219.- o BN 219.- o JiABENA : 219.- o MABNA : 300
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m *  AUMWIAQAD *  fhiAsnenIivanuans - . . - . =
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Limited-ervice restaurant
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ESG
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Key takeaway : asunuoluussnousnisoinis

NIWsoussnNo

Tugawd 2026 yaraaIAgsfauanIsemsrIad
auifulnagvdeiilasii 3.3% drumilennaingin
ﬁﬂ%ﬁuﬁag\iﬁu pti19lsfinw ganadvainByaw
vimeanniAsegRafiseanfLaEINTuTeTud
quuss Tanmsangshaesuiuniseeemsida
nanlugaviassgiamdsiiug dluszazna
aaaaziiulafau ;nnsuilnauaznisvieadion
fitusa s wigsznaunsndvsipeiuiiay

WSINARUAMUAUNUURZNTUTITUNTUKSY

guasshn

De

o o v

UDNIINAMIELATHFNINVERDAINAAUAT AT DA

' v
~ =~

33NINIDMNTALABINT U UAUYUA Tl

v v
%

Taniawnzausiusifuualiinsiadu nvie
BNNALARUUINNUTINGE NRY Full-service Ay
wdniumsudeiuiianndu fuilnaiuanudue
fudu limited-service wiazinsihmaluladan
1% weidvdovazosmuduu nndvfuslalala
gunmanniu luwoisfingu Cafes/bars dipviannis
LTS Laz31u Non-chain fianwaasy
o prasuwasamINENIIaluM LTy

Us:1auau ESG

ESG nanefudvifudmiugsia¥uesusnain
MIVANSALANNINTM BN ZAUY BN AENWNTIN
i JarnasseseasnsEnasuLa Seasny
Uszlominegsiafidrdnindae Taswanns ESG
sreligsianavlandmudosmsvesiuilnaiildla
Govanadviu saufugminamuiinosnsiiuls
Tuszpzem wasiuedasfisddnlunsaneuiies
11U ANNURDANUTDIDINNT w%auﬁu’\mmﬁunumi
AU IUNITUTE AT ANANIULASNITRADE S

Fohlugmadulafidviuuasnailsfiduasluiga

SCBQEIC



SCB EIC Industry insight : Restaurant Implication

wus:noumsusuddlasidunisasvionanuni na:dudiussnvoswvdviiu Tasbinalulaguisos Tuvru:n
MAsSy awisnsosdviasuncuasniumsigvdu wseunbioens:qumsusing

Business implications Policy implications

*  maeenansaizasuusus : lunmzmIugviugeesgaia * wmsnEnssAun1suilan : Sgunasnsssnulsunsigienssdumsuiloa
2NUDNT UBNATIDAINIZDNTONIETIALED HUIZNaUNIABNM DENAHIUNT LU NAINTAURLASY WIaiBIATAY (Fdeiung)
ionansaindednsuziawm il easvUszaumsaing mugiumsfuadoulyiiie liligsiafen Susginniiuly weligsha
Sudssmupmnaliiuslon Tnalawizaidnansaadvdaanuamnaatunsusidudsnues

* nsysanmslashmaluladanld : Wy msifu Data tiethan o avuayuuwannadulne : siuayuunwannasy Delivery vaving wiatae
Annedgndn eathanusulsemyuasinnsaaaiieinseiungs ane53IuLIEN (GP) 2898D9N1Y Delivery LilpanfuUDBI3 Ao
gnAvaneg Delivery laglanisugas

*  naenflugsisisianageiu : fuilnalnemasiusiGes *  aAIMINTERUMIYIDNE : §OLESNNITETN Soft power LilBHIgA
fowndanuazanuiviu fusznaumnisEudmifiugshianaman Unvieifien Wy misfusyumsviesiiisadeenms (Gastronomy
ESG Ineenai3uannisan Food waste msldfussqsiusifiaedu Tourism) e Insluadnusssuanssesing
v3em3LAsumnlEnasumeLaen * nmsnesuEsNgInaade  aluayw/ganyuligsiadfiugsiangned

Anugedy Wy nsan Food waste n13ld Local sourcing taaenals
Junu vsenaUselomidundifuusegela

“ SCBQEIC



BOVUA auay

UNJINSIA

E¥A chayanit.somsuk@scb.co.th

Disclaimer

This document is made by The Siam Commercial Bank Public Company Limited (“SCB”) for the purpose of providing information summary only. Any information and analysis
herein are collected and referred from public sources which may include economic information, marketing information or any reliable information prior to the date of this
document. SCB makes no representation or warranty as to the accuracy, completeness and up-to-dateness of such information and SCB has no responsibility to verify or to proceed
any action to make such information to be accurate, complete, and up-to-date in any respect. The information contained herein is not intended to provide legal, financial or tax
advice or any other advice, and it shall not be relied or referred upon proceeding any transaction. In addition, SCB shall not be liable for any damages arising from the use of
information contained herein in any respect.
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