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SCB EIC Industry insight : Wholesale & Retail

Executive summary
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Overview
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Department store
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Health & Beauty
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Health & Beauty
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SCB EIC Industry insight : Wholesale & Retail ESG
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SCB EIC Industry insight : Wholesale & Retail Implication
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SCB EIC Industry insight : Wholesale & Retail
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Food service
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SCB EIC Industry insight : Restaurant

*
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SCB EIC Industry insight : Restaurant
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SCB EIC Industry insight : Restaurant

Full-service restaurant
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SCB EIC Industry insight : Restaurant
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SCB EIC Industry insight : Restaurant
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SCB EIC Industry insight : Restaurant

Limited-service restaurant
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SCB EIC Industry insight : Restaurant
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ESG
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SCB EIC Industry insight : Restaurant
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SCB EIC Industry insight : Restaurant Implication
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Disclaimer

This document is made by The Siam Commercial Bank Public Company Limited (“SCB”) for the purpose of providing information summary only. Any information and analysis
herein are collected and referred from public sources which may include economic information, marketing information or any reliable information prior to the date of this
document. SCB makes no representation or warranty as to the accuracy, completeness and up-to-dateness of such information and SCB has no responsibility to verify or to proceed
any action to make such information to be accurate, complete, and up-to-date in any respect. The information contained herein is not intended to provide legal, financial or tax
advice or any other advice, and it shall not be relied or referred upon proceeding any transaction. In addition, SCB shall not be liable for any damages arising from the use of
information contained herein in any respect.
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