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SCB EIC Industry insight : Wholesale & Retail

Executive summary
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Overview
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Modern grocery
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Department store
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Health & Beauty
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Health & Beauty
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SCB EIC Industry insight : Wholesale & Retail
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SCB EIC Industry insight : Wholesale & Retail ESG

wadisoowudn wusinasiolnglinowdAtuiuiSon ESG gondidaaslan odwlsiia dosdosavon
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am Food waste 39% 8 3 0/0 *

AvaLiiy

Climate change

Green Incentives

8379 Positive impact
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~ o o)) o
N N ~ N
o

MURILIARDN Tﬁu%qﬁmﬁﬁé’qﬁu 38%
4 PNHWARITIANDN 83% vaviLSInamedau
WAINRULEIEINTTO . A 2
. p a@ Water waste 26% sulavded wnlilunazidandadudnuing
FINANNIURULLRY . v 5 D .
- L. fadvwndaNNNTY nlesuanSUslomd
lulmasuaganls

NNNTRTLRYUNRIIANDN (HU JIUAR
WinRnduszlamising q

VB *WReNTI9289 Adapter digital Marketing Trend Insight 2025 - waudnsaa1auasiuslag

**Euromonitor Voice of the Consumer: Lifestyles Survey, fielded January-February 2024
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SCB EIC Industry insight : Wholesale & Retail

SSNDAD 9] AISUSUAD
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Business implications

Adapting to changing consumer behavior Digital/Al transformation Sustainability

* Focusing on value for money : §Usznaun15A95H * E-commerce and omnichannel : S 1u@enald * Offering sustainable choices : fu5lnaalny
fiRenfifianuduen oguslna Tasamzlugied #o9n19 Social media peviiuszansawlunig femaldlasiofowandoniiinmnndu uazifulafias
\Awgiamasiludetdssfudssly folEsNnAndsiLasnIARIAUUWanBIN Sodial Puduinniuiiondndnmiuazssgineifdeiy

* Emphasizing on health and wellness : 57uA1819 pouziiipaiu fldustlemiannagns Omnichannel widhedadiadumasde dusznauniseiniiaus
vhiauaAuABegun ANy ionpyaUBY TG iipnszduanudosmMIuazidnisgiugnéiiniiu Twsluduiiiaasousegslaligdodnfedudniiiiu
2095U5 A * Leverage data and Al : Msvhia3oeiiatng Al anld fimsindvuwandenldanniuy

* (Cautious expansion :mﬂﬂﬂ%ﬂuﬁﬁlﬂﬁgﬁuﬁﬁﬁ Aanvidaya LLazﬁ’]Lauawﬁmﬁmsﬁﬁmaﬂﬁmﬂgﬂﬁ’] * Adopting sustainability practices : §u3lnazming
fnpmmatisiinagnsiiansziunanane WipinANEITaluMIuaeu fenwinauaslalalududowadoniingu way

mandvliEudsig q ddugsfiestviuiingey
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SCB EIC Industry insight : Wholesale & Retail Implication
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Policy implications
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SCB EIC Industry insight : Restaurant

*

Full-service
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SCB EIC Industry insight : Restaurant
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Key drivers
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Challenges
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nsugeduiisuuse : mIudsiunnivasluyszmeads
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fatianudiatugu3laa (CCI)
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2020

- Full-service

- Limited-service
43

339
27%

32%

2021

2022

44%

2023

622

43%

26%
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44%

27%

2024
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44%

27%

2025E
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44%
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2026F

#U2Y : Index
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Jul-2023
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fivszanas 3.2% Tull 2026 Mnuszanas 3.3% Tl
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Aug 2024 (38) Jun 2025

44,508 918 25,485 918

98.58% (43,874 5181) 97.53% (24,856 918)

1.42% (634 918) 2.47% (629 918)
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Full-service restaurant
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SCB EIC Industry insight : Restaurant
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SCB EIC Industry insight : Restaurant

UABIGUINED 100 MK ISuavauiuavasiuan d@o Bonus Suki 1gwwnndgoluaaranua iwengv&ounuo
n1saala la:dvAvnwanuninduWSIdguYgoL MK Restaurant 9og
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Vi L

*  fiash : 2025 *  fiash: 2019 *  finsn : 2021 *  finsh : 2000
° & :1 * g :87 *  ga:23 °*  gn:22
e 7ulsT 2024 (MK Group) : 15,809 au. (-7%)  *  malddl 2024 : 7,075 au. (+34.45%) o 3aldd 2024 : 1,015 au. (+148.16%) o 3aldd 2024 : 280 au. (+8.29%)
*  filsil 2024 (MK Group) : 1,442 au. (-14%)  *  mlsil 2024 : 1,168 ay. (+28.83%) o lsil 2024 : 108 av. (+134.16%) o sl 2024 : 4.5 av. (+17.38%)
°  mimiEuduY : 219.- o BN 219.- o JiABENA : 219.- o MABNA : 300
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Limited-ervice restaurant
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ESG
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SCB EIC Industry insight : Restaurant
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SCB EIC Industry insight : Restaurant Implication
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Disclaimer

This document is made by The Siam Commercial Bank Public Company Limited (“SCB”) for the purpose of providing information summary only. Any information and analysis
herein are collected and referred from public sources which may include economic information, marketing information or any reliable information prior to the date of this
document. SCB makes no representation or warranty as to the accuracy, completeness and up-to-dateness of such information and SCB has no responsibility to verify or to proceed
any action to make such information to be accurate, complete, and up-to-date in any respect. The information contained herein is not intended to provide legal, financial or tax
advice or any other advice, and it shall not be relied or referred upon proceeding any transaction. In addition, SCB shall not be liable for any damages arising from the use of
information contained herein in any respect.
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