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SCB EIC Industry insight : Wholesale & Retail

Executive summary
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Executive summary

é sl 2026 gsnaudnIImIMIsHLWaliN Lﬂ‘lJIGlﬂﬂu“ll’]\‘lVI‘i\‘lﬂ’W’lﬂ‘]Ju Tﬂﬂmmﬂa“&lmﬂmmﬂ 3.2%Y0Y 210l 2025 fiazaenediaea 3.3% laslugastaned 2025 9319

— ‘]J‘iﬂ’]’iE]']WﬁIﬂE]’]uﬂ\‘lﬂf\?'miﬂﬁ\‘m’]'iﬂ’i”muLﬂ'iiﬁﬂ’ﬂﬂ']ﬂ'ﬁ U AURTATINE S wazifisafAnAy Vlﬂﬁﬁimﬁ’lua’]mium‘imﬂ’lﬂVqum?Jum\‘} atolsfdl Tl 2026 n3duTe
97193 ADAINT 2025 LaﬂuE]EJ Lﬁuwammﬂm’]sﬂmLLuuaum\‘iLﬂ'ﬁ‘]ﬁﬂaLLammmLmJ\ﬂJa\m’ﬁ% ZROAIBYABUT NN ‘Vl']‘[,‘ViW‘U’ﬂﬂﬂﬁ]ﬂmﬂ?ﬁ’]EJU']\‘]E\I’JHVIINQ’]L‘]Jua\‘] I
snutnvievfizsafiiusdeudien sonalvuslneunvau IG]EILQ‘W’] ﬂauLﬂi’]“uwa'mamﬂ’]iﬁuﬂivmummiuaﬂmum (Dine out) vil¥uanw1ungy Full-service
restaurant I&3unanszny axfeuldann sss6 Aanaustnede fasluzaeiiun ?szmqm Limited-service finnsrensmanlusnmiianay uaznau Cafe/bars FuazUssau
Jeyvin Oversupply

1‘1&5"&]“’1’1E\l']\'iﬁiﬂ*")iﬁﬂ'ﬁﬂ']wﬁﬂ']ﬂ?]F.l\‘i&lLLu’)IuN‘IJEI']EIﬁIQIﬂ I@BI@]‘J‘LI LL?\‘IN‘HUN‘HUQ’mﬂ?‘SLG]‘UIG]ﬂ’]iwum’lﬁlﬁl\iﬂﬂiﬂiiﬂﬂﬂ’]ﬂLE]ﬂ?Ju LL@“’V’]U’J‘HUﬂWﬂ\‘]LV]EJ’JG]’]\‘]‘IHGWIWIWJ’W”WUWJ
IﬂNWﬂﬂlu LW]EI\W]B\?LD\I“IiE]Jﬂ‘Uﬂ’]ﬁLL?JG‘IIMV]TL&LL?\W’m‘V]\‘lﬂ’]ﬂﬁlu‘Ui”LV]ﬂﬂ’JEJﬂuLB\‘iLL@ minnmma\amaumqmm Glﬂﬂﬂ’ﬂ?uﬂ’ﬂﬁ\lﬂ’]ﬂﬂ’l\ﬂlB\?N‘J.J?Iﬂﬂﬂ/]LWNE\I\‘]GIJN

ﬁinammsmmsmmemm'mmmﬂﬂaum\imfﬂuﬁ 2026 {70 1) mswaamma\amsuﬂnﬂmﬂLanﬁuua"mwmauummwm‘[nﬂwmaﬂuﬁwﬂum m‘lwwuﬂmammim
ﬂamwuaﬂmum’ﬁmmiﬂ 2) mmmmumul,l,i\mqnmuimmh ﬂaumﬂﬁmm‘iﬂiu‘[fmamﬁmmﬂuﬂ'f[,uﬂfmm\‘muLwaLLEJ\‘mmuLmemm 1ummﬂ5mnamm% aam
F9p1AEINANITINUAD Margin ma\mmvna‘um'ﬁ 3) MIVAUARULTNIY LALLM WSuASiTnEy (1191113, NHI) LAY na\m Unskilled labor mawavmmmaﬂm“a £8U9N
anunsalnnudauseninglne- ﬂuw“m

@ WIUA ESG mnmuuwmwmﬂmiuﬁﬁn%qumms Tasgsiaudnisemnsanansaiman £sG inldlumsdnnisanaimeiamslugaamnssaile a1y mafdnvezems
@ e miammﬂmwmmu Snie nanNNg ESG fmﬂwﬁinﬁ;maﬂﬁmﬁm’mmmmﬂa\awuﬂnﬂaﬂimﬂﬂaLia\‘]m'mmﬂu LR Laaﬂauuaumwumﬂmmmﬂu61\1LLfmaamLa LAY
fofiu uonanil mmﬂmmuﬂawuwmmiLmUTmevﬂ S8 LA ﬂ\‘]LﬂuLﬂia\auaNWﬂmTuﬂfliamﬂawmLﬁm U ﬂmmmummﬂaamwa\ammi wipaeanduNUNg
UL U T AW UL RS NI AT Fohlugmsidulaideiu

‘ SCBQEIC



SCB EIC Industry insight : Wholesale & Retail

Overview
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Modern grocery
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Department store
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Health & Beauty
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SCB EIC Industry insight : Wholesale & Retail ESG

wadisoowudn wusinasiolnglinowédAtunuiSon ESG gondidaaslan odwlsiia dosdosavov

mavto wusinadoulhnio:daduloBodumndvaulduindu o:dovonfaisveviddd 9 (Green incentives)

wAII elw ‘lua‘ v oA I " ‘Vﬂl’ ] = °lv a -
WUSLNANY LAAMNAULINUEILLIARDNTINIIAQNUVDILAN HUINALNDUATIICAANTIILBNRITANR
Wi ¢ % YoVEABLLULARLNN WiE © % PDIEABLULUNDUDN agnlsfion wiiduslaalvessiinns
paswiintvANNEAYBIMIBYSNE
B haitand Global fvwanaan wsiladaanuiAsEgiauas
dallan Oba

AnuEsaluNsTUIeldaaudvasilu
fladuaAyfsRNIaN

AN IEWAEAN 49%

an Food waste 39% 8 3 0/0 *

AaLieIiy

Climate change

Green Incentives

8379 Positive impact

w
~ o o o
N i ~ N
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MUAYLINNDY THussaiueificoiu 38%
4. PNKARITIANL 83% VavNL5nAneie
WBIAULBIEINNSD D
. B an Water waste 26% sulavdailunliiunazidandadudiiduing
NIWANMNLIURBULLRY o Y 3 v o .
. o fadwngaNngu nnlasuansuse iyl
lulmaswndonls

PNNIFTURYUNIRIIANDN (EU JIUAR
winandusslumising q

WA ¢ *WAR1TI998Y Adapter digital Marketing Trend Insight 2025 - miuﬁmimmmmz@uﬂm
**Euromonitor Voice of the Consumer: Lifestyles Survey, fielded January-February 2024
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SCB EIC Industry insight : Wholesale & Retail

SSNDAD 9 AISUSUAD

laslBnaansdusimnndvduld uniausdumnasulondnoiudooms na:inusnwduidussioniluiias

doavioadou

Adapting to changing consumer behavior

* Focusing on value for money : §Usznaun15A9SH
fieniifinnuduen wisduslaa Tnoawzlusii
wsbgRamdsiiudedwdesfudosly

* Emphasizing on health and wellness : $1ufa1a
vhisusAuABeguamaNniu iNonpLRUBIIMTUE
2095131NA

¥
|

* Cautious expansion : engUANINGNUNNS
AnenwegeinaynsianIzuLanny

Business implications

Digital/Al transformation

* E-commerce and omnichannel : $ufenald
2p9ny Social media pegvfivse@nsamlunis
MLRINHAAA U LA NNINAIANIULWAANDTN Social
anuziiipaiu fldusslemiannagns Omnichannel
iiansziurnNdpImILazdndvgugniiniedu

* Leverage data and Al : ntiieSeviagn Al snld
Aezidoya wanhiausnaniusifineulandgnén
e NANLEINIT AT WD

Sustainability

* Offering sustainable choices : §u3lnan1iing

firnnldlasieowindoniinsnnau uasiinlafiay
Ny IuNNTUNBNAR T WAL TIY TN S By
wishedadnnasumtedia gusenaunisonaiiEus

¥
v v Y =2

TwsTuduiaadrousegelaliigfdo dhivaudiiiu
finssn&vuindanldunndy

Adopting sustainability practices : W;'U%Iﬂmi'lﬂm
fianainasacldlalududiedoudiingy uag
mandviEudsig q ddugsfisetviuiingey
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SCB EIC Industry insight : Wholesale & Retail Implication
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Policy implications
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Food service
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Food service
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SCB EIC Industry insight : Restaurant

*

Full-service
restaurant

V3nsemnafifisanuiiesuysenu
913 WUTININNILATE AN
wazfiminvuusnsfilfizens
JiAUAMTBYEINIANIINGN
Limited-service restaurant

HK 9
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[
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Limited-service
restaurant
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SCB EIC Industry insight : Restaurant

goavnanidulaold
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-

Key drivers
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fualnafidaviogs
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Challenges
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NMBIALARULSNY © JUszNoUMSFpuiNAILiDHIgA
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nMsugeduiisunse : Maursiunmivneluusemadag
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wiufegagnénsumwvilwsludu Svoranasusnnmls
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W8 WU
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Cafe/Bar @ @

yarpangsiavineammsiuldudulasaiiiay
fivszanau 3.2% Tl 2026 ;nlszanay 3.3% Tl

- Full-service

[ Limited-service s 697 2025 TugviAswgiazzanda fuslnasnaanianssw
o B > M3Tudssmuamsuentny feNRABLBANYEINT
aq 447 a3 4% 4% 44% 13991913 Uenand shuinvieaidiensemni
R T Nugrpudnedn vnlisesmneenguiuems
27% y

=
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patiana@niuguilaa (CCl) S
FUALLDYA Aug 2024 (=43%) Jun 2025
#1928 : Index
80 —— Present Future
60 IUlAYAARTIN 44,508 578 25,485 518
40 Sad = @
agugINaTUIALEN
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0
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Jan-2023
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Full-service restaurant * =

. ﬂﬂiLiﬂNﬂ%aﬂﬁﬂﬂaﬂLﬁmﬁﬁﬁ’lﬁ\‘]‘%ﬂg\‘i . ﬁunuﬁgﬁu U MU uAusush o swendnealiuaznsvszaunaiiuans
*  mudszsunaailunssudssniuems it sunumsimaluladiiiantdlugsialdum *  UMETAUMILINS
ImﬂLﬂW’]ﬂuﬂﬁjNﬁﬁﬁ’]ﬁ\i%agﬂ LINU o mildweluladidmndaniedunu maimnaa smds
e naseviulomaiiae Tungamania ©  mIursduiiguusstu wu madeneesiusznaums mMIuIMIgnA
selvd ¢ vdemsugediud wiimnpaudue i *  fin Engagement fuguslne \iaa¥ v Brand loyalty
LATETNIVLRDA

*  smdumuRzINngeliuuaviinineiiGaundeey

U

Tusziuge nesumavisvouguslng

“ SCBQEIC



SCB EIC Industry insight : Restaurant
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SCB EIC Industry insight : Restaurant

Full-service

UABMAUINED 1o MK 15uavauiuavasiuan &o Bonus Suki 10aundviuaalanua iwongv&ounuo
nsaala la:dvAvnwanuninduwsIdguyov MK Restaurant 9og

*  fioke: 2025

*  gmn:i

o salal 2024 (MK Group) : 15,809 au. (-7%)
*  mlsil 2024 (MK Group) : 1,442 av. (-14%)
o TiBNRY: 219

°  alaunu: Iuﬂ'aqﬁ' YA MW

*  {ausms : 11.00-05.00

*  NMIUITIRNMITURLIZU
Supply-chain

+
1A

o glunuifdabiffdosgn

AOIUAIME o davldnalumavhenuduiay

AULUTUA
o gunfidvlinsoungu

vianewn  **deya ol 31 n.A. 2568

fiade: 2019

& : 87

seldatl 2024 : 7,075 au. (+34.45%)
51l 2024 : 1,168 av. (+28.83%)
MABNEU ; 219.-

alawnu : pdeulsisw Wisesutugh
Wausms : 11.00-05.00

AILRDNDIVNTARAINITAE
Falnsludud uazisn
FIUGNANGN UUUYWIN G

MIATNTIA LA INTud YN
mlsseazem
sepznmluMIsULsEnU

fian : MmIeTilay SCB EIC ndayarey nauiniugsiansd, uisn uazdtingnas ¢

wia

PN
Vi L

A : 2021

121 : 23

malatl 2024 : 1,015 ay. (+148.16%)
ilst 2024 : 108 aw. (+134.16%)
NAMENGY : 219.-

silawnu : giialas Modern Chinese Balsinu

wausns : 10.30-02.00

—— STEAL

K PASTA SALAS

*  fioke : 2000

°  §an:22

*  sulAil 2024 : 280 av. (+8.29%)

*  lsi 2024 : 4.5 au. (+17.38%)

°  mmBEuEU : 300

*  alaunu: qﬁuﬁuﬁmﬁ aladlauan
*  {lausn13 : 10.30-21.30

ushelnniavurdunguaaranuauindu

Eat Am Are

Good Steak

SCBQEIC



Limited-service restaurant
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SCB EIC Industry insight : Restaurant

$1u91M1s Limited-service doaviauladeaition mnlawaladndovnisnoiua:aonauigia:simngavia wus:noumsisuitiu
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kitchen fifunn3 Delivery iipansun1 5
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WAZATINAINAAIETBI Y 6
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o mudvlawaviuuinviovdisasemnalug 2026
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Challenges
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SCB EIC Industry insight : Restaurant Cafes/Bars

ndu Cafes/Bars viaulavinlawaladvovwusinafivasulu Tus:a:nawiieravBeona:shusutinrieviiaoidwuindu
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PUIY ¢ WU UL
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ynfimedndulaen 3.9% lull 2025 Tasldiadoamivayuannmeysuuas —— Chain —— Non-chain
Taialndoaviislng i eowdosmsanuiinuyzdonssd mavinuusnaaudi
uazmavisiiidluifiaeingy suilavermdesnslunsdunyszaumsal 200 -
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SCB EIC Industry insight : Restaurant

ESG

ESG Tulsmvidon ndidudvsudundeovdanolunisdiliussiousnisoinls IWSED:BOEIASUESIDAIL
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Tugshardmsewns fegiiu 56 Tudmewns Lildesud
nice-to-have meyﬁiﬂauummmmaLﬁWﬁﬂua ARNANTIN
12U Food waste, mﬂ%wax‘mu, wanﬂgummul,lﬁ\‘]\‘nul,l,m
AMNVAINYAE BaNNT ESG avaduseleaiannang 1wy
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Implication
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Disclaimer

This document is made by The Siam Commercial Bank Public Company Limited (“SCB”) for the purpose of providing information summary only. Any information and analysis
herein are collected and referred from public sources which may include economic information, marketing information or any reliable information prior to the date of this
document. SCB makes no representation or warranty as to the accuracy, completeness and up-to-dateness of such information and SCB has no responsibility to verify or to proceed
any action to make such information to be accurate, complete, and up-to-date in any respect. The information contained herein is not intended to provide legal, financial or tax

advice or any other advice, and it shall not be relied or referred upon proceeding any transaction. In addition, SCB shall not be liable for any damages arising from the use of
information contained herein in any respect.
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