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Global human-induced GHG emissions by sector

wiay ¢ % of total

Packaging Retail
Land use for livestock

Others 18.0% Transport 5% B

Other fuel combustion / Food processing
7 wild fisheries 1%4"5

Manufacturing & Construction
Non-Food 4%

Land use for human food

1
Transportation : 15.0%

)
T
9]

Livestock
21%

B 6%
Electricity & Heat Food 26%
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GHG emissions* from protein-rich foods Land and freshwater use from protein-rich foods

Wiz ¢ Kilograms of carbon dioxide equivalent (C0,eq)/100 grams of protein

Land use Freshwater withdrawals

GHG emissions, excluding methane Emissions from methane Unit: M/100 grams of protein Unit: Liters/100 grams of protein
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Prawns (farmed) Cheese 39.8 Cheese 1,448
Beef (beef dairy) Milk 271 Milk 1,047
Beef (beef dairy) 994

Cheese Beef (beef dairy) 21.9

Pig meats 751

Pig meat || 10.7
Nuts 672

Pork
Fish (farmed) Muts || 7.9

Chicken

Rice 610

Other pulses | 7.3
Lamb & Mutton 569

Eggs Poultry meat 171 Beef (beef cattle) [) 532
Tofu Egos |57 Eggs [ 401
Peanuts Grains | 46 Poultry meat [ 357
Beans J Fish (farmed) |37 Groundnuts [] 319
seas |04 BASED peas |34 Maize |48
Nuts | 0.3 PROTEIN Prawns (farmed) | 2.0 Barley |3
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Estimates of global food waste (Latest available data: 2022) Food waste index 2021 vs 2024
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