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BOX 1 : doogviusnivnsdvindouna:waawsinmasio:nadumslddfinisdruososvdviu

ulauneduindoumsdryvsodvdviuiidousogans:auarunmwabala:AsUN® lagiawizmMswauns:uugudbUoaBU SOURPMSEDIASY Micromobility na:iuofa Sharing
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Expected outcome

. - Environmental sustainability Social inclusivity Economic Efficiency
Policy guidance
Lower Air Energy Enable more Improved Health Enhanced Individual Increased Enhanced
Reduced GHG Safety
Pollution Efficiency green zones | Accessibility Benefits Quality of Life| Cost Savings | Productivity |Labor Mobility
1) uenenn‘s‘au"nﬂs:uuuua‘nuoanmﬁnsouna_umne‘ibﬁu X X X X X X X
2) wauun Application Gamuidunivia:s:g:10a1msidusn (Real-time data) X X X X X

Make

3) ussinmis:ilagaisndawugunuumsiisttlagaisifiainkane
public transport X X X X
18U douaauniSau/uninu, Uoslaeanssiaidou, Off peak fares
more attractive
4) usuuspoawn/Urasn/aase Tha:aon Uasafe T5Tdnngama

X X X X
18U KauWUId 1avadoiweowo wuRasIsIualns fwri Ds:uusngoImA
1) |Euqanqums‘§asnuuci BEV (dudumseg) X X X X
2) IWusuouamtisI$Soasasiu: (ITuMsog) X X X X be X
3) @nsWiAuarSuw I6vIusn BEV
. N X . . X _ X X X X
18U enI3U/EIUaaMDoaSn D0DDASAWIAL MSIBNBSOUAU Bus lenes
Electromobility [4) ISbusnashusugsousn EV srados/waunwioiwsouiawino X X X X
5) Green auto loan AuBoaonITaWIFLEHSUENUSUATWWA X X X X X
6) ulsnaWugumuodndsud Ev meluus:na
X X X X X
15U Lhasmsaviasunisabnu eniduMmaEuin ([@idunisog)
7) 1BugakuyudIrSUM AssADNUSUCHOLT Benuauc whiBowIrd el X X X X X
1) USuusomuimlRa:o1a a:0on na:Uasarie (didumsogiuwui nnu.) X X X X X X X X X
2) vgnaldumo Bike lanes 'Iﬁnsaunaumniibﬁu (dmumsaiﬂuv‘\?uﬁ nnu.) X X X X X X X X X

Promote c o _ N
3) IWUWunRvoasnInseuIa:afalaos
Micromobility ) X X X X X X X X X
la:IduiSovnIsihiba:-adniads:uusnuncuUasania

4) Car-Free Zones IWUROWURUaoasn Tagiawnduikabriov ifaod Ay X X X X X X
1) Wauun Carpool platform fimAspiununniumsasooasu Gamu la:us:duwa X X X X X X X X X
More sharing  |2) wénduadaanissnsu-dowinbiu TRiwsharafbiuntosvusgiaionsu X X x X X x X x
mobility 3) doiaSussialRis1vnseunSosusudiwi

017 IWUDTWDUWIAU Ia:W0aU-AUTRNS:01G ASOURaUADWURLIL U

v : m9azilag SCB EIC ﬁnﬂ‘ﬁ'ﬂgma\‘l Swarco (traffic technology company), The World Wide Fund for Nature (WWF), the European Environment Agency (EEA) uas TBCSD
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UMIILATIZALAE... https://www.scbeic.com/th/detail/product/Sustainable-mobility-170325
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1. The series of “Conscious Consumerism” (EP.2) 1384 Sustainable eating ... [dia1wReuiedl TWduiev

wazdule Adnguee https://www.scbeic.com/th/detail/product/sustainable-eating-210325

2. The series of “Conscious Consumerism” (EP.3) 1384 Green electronics ... ldun1gauAsiannsaindd

o onaulandfuilanananiu Adng1un e httpsy//www.scbeic.com/th/detail/product/green-
electronics-270325
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