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Apparel & Footwear
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BNPL
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BNPL
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ESG : US retailers

Grocery

?jQ Greenhouse gas emission 100%

r'\
('I}}') Waste and Circularity 95%
~—A

> 3 Sustainable Sourcing 85%

/
% Diversity, Equity, Inclusion 75%

m Human rights and Good work 75%

A
S‘-{%/' Health and Wellness 90%

“ NANYLNG ¢ *WANNTR1TIRTBY Bain & Company 210 Company ESG Report ang@Uan Grocery 20 141, Apparel 20 141 uae Department store 5 191
fisn : MaATeiilae SCB EIC andaya Bain & Company
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100%

80%

80%
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Apparel
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80%

n/a
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ESG : US retailers
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Waste & Circularity
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o
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ESG : Thai retailers
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(Resale & Reuse)

N13FNB AUAINDEDIEN
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well-being
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Key Takeaways
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®  WEBSITE

www.scbeic.com

up-to-date with email notification

® LINE OFFICIAL ACCOUNT

Find us at : @scbeic

® CONTACT US

E-mail: eic@scb.co.th

INSIGHTFUL ECONOMIC AND BUSINESS
INTELLIGENCE FOR EFFECTIVE DECISION MAKING
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