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This information enclosed herewith is intended for discussion purposes only. Although the information provided herein is believed to be reliable,
SCB makes no representation as to the accuracy or completeness of such information or otherwise provided by SCB. Prior to acting on any
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or accounting advice and do not warrant the advice provided by others.
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1.

VNN (hotel services)

WHWN ALRII

1.1 UNWNABUIU (Front Office) 1.1.1 gaamsfhedauiy (Front Office Manager)

1.1.2 ganuguauakiudauiy (Front Office Supervisor)
1.1.3 WHNIUAOUTL (Receptionist)

1.1.4 winausulnsewd (Telephone Operator)

1.1.5 winanwannszii (Bell Boy)

1.2 uWwnuaitw (House Keeping) 1.21 Q”@mmwummﬁm (Executive Housekeeper)

v

122 g%ﬂmﬁﬂ’m%ﬂ%ﬂ (Laundry Manager)
1.2.3 #AunuauaRasiin (Floor Supervisor)
1.2.4 WHNUDNIA (Laundry Attendant)
1.2.5 WiNIUgUaKasnn (Room Attendant)

1.2.6 WHNNWIANMURZENA (Public Area Cleaner)

1.3 WNWNBIWI (Food Production) 1.3.1 ®aninaad (Executive Chef)

1.3.2 WaATILARZIW (Demi Chef)

1.3.3 gaewaniiueIms (Commis Chef)
1.3.4 WaATMIUTUWURIY (Chef de Partie)
1.3.5 FEENaATIVHUWI (Commis Pastry)
1.3.6 Nuanuils (Baker)

1.3.7 uiia (Butcher)

1.4 LLNunmmma:m‘%aqﬁu (Food and 1.4.1 pja“wmumiLLNunmmma:m‘%aﬁu (F&B Director)
Beverage Service) 1.4.2 Eﬁ’@mi Outlet mWﬁLLazLﬂ%adﬁ&l (F&B Outlet Manager)
1.4.3 AINUWINULINT (Head Waiter)

144 WinOMHANLATEINN (Bartender)

1.4.5 WHNIWLINT (Waiter)

This information enclosed herewith is intended for discussion purposes only. Although the information provided herein is believed to be reliable,
SCB makes no representation as to the accuracy or completeness of such information or otherwise provided by SCB. Prior to acting on any
information contained herein or proceeding with a transaction which may arise as a result of this material, the recipients must determine the
risks and merits, including legal, tax, and accounting characterizations and consequences, without reliance on SCB. SCB does not provide tax, legal
or accounting advice and do not warrant the advice provided by others.
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2. ®2MIEUMI (Travel

Services)

LWHWN

2.1 @unuriadinen (Travel Agencies)

2.2 138NN23 (Tour operation)

ALRHII

2.1.1 ;‘:‘l’?{‘f@miﬁb’avlﬂ (General Manager)

212 Q’i’m;&'ﬁ’@msﬁ’ﬂﬂ (Assistant General Manager)
2.1.3 Wamiiguussin1i@wnna (Senior Travel Consultant)

2.1.4 guuziinsi@uns (Travel Consultant)

2.2.1 §i@n353N9 (Product Manager)

222 fiensthameuszmMInaa (Sales and Marketing Manager)
223 giansdhoiiny® (Credit Manager)

224 pﬁ‘@miﬂ’m@:"; (Ticketing Manager)

225 gaamsrhoviadined (Tour Manager)

lag:  35% LAIEYNA (vithan.charoenphon@scb.co.th)
EIC | Economic Intelligence Center
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