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This information enclosed herewith is intended for discussion purposes only. Although the information provided herein is believed to be reliable, SCB
makes no representation as to the accuracy or completeness of such information or otherwise provided by SCB. Prior to acting on any information
contained herein or proceeding with a transaction which may arise as a result of this material, the recipients must determine the risks and merits,
including legal, tax, and accounting characterizations and consequences, without reliance on SCB. SCB does not provide tax, legal or accounting
advice and do not warrant the advice provided by others.
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This information enclosed herewith is intended for discussion purposes only. Although the information provided herein is believed to be reliable, SCB
makes no representation as to the accuracy or completeness of such information or otherwise provided by SCB. Prior to acting on any information
contained herein or proceeding with a transaction which may arise as a result of this material, the recipients must determine the risks and merits,
including legal, tax, and accounting characterizations and consequences, without reliance on SCB. SCB does not provide tax, legal or accounting
advice and do not warrant the advice provided by others.



SCB

AUEIDBIASUYTNOIA:SSND

DgAwAE uimniuaasEudnaiudunuveILIEn FavnTaudasesaiuliunasiauds
'jﬁuﬁﬁmdﬁﬁu‘l&iLfluﬁ'ﬁmmwadgﬂﬁ'\ gonaldzoznaasslunmInneudvesussnwunin
QIR Fain myiinaluladdhansamsudmsaumasassnwaniudszaunisailuafatiiasvin s
sznaumImanInifanduenandniiming NItz s sz seFus Idiiafies

WRaNIAMIFIERA19N supplier LLa:a@ﬁunu‘luu@iaﬁmﬁﬁﬂﬁqﬂ

@ wus:noumsAannovnu lagiawnduchodondagodlomaidula  icdoo
Usuidasuingsuiiuusu modern trade cnuwn@nssuwusinANIUAsulU éaaie
anuEISas e Uanasauiidu modem trade 1w @Tauﬁ?u fouslazliies 4 a1 waidn
mmﬁ'ﬁwyamnmiammgaﬁq@lumsmgﬁmﬁ wanansussdnalsznaunisidvlanin 23%
mulusd Lﬁaamnﬁﬂizﬂaumiﬁmﬁuﬁmwﬁ mﬂm*ﬁﬂa’lunsjugnﬁ’lﬁaa?{mﬂuamaﬁwmﬂﬁu
ﬁﬁﬁmﬁﬁv’ﬂﬂﬁ;ﬁuﬁnﬂaguﬁa LL@iﬂ%@'ﬂuWﬂaﬂiiuE&/U%IﬂﬂLfl_]aiEluvlllﬁﬂ’]iL’ﬁ’\lﬁU%ﬂ’li%’luﬁ/’lﬂaﬂ
modemn trade ¥N4% 9w mn%mﬁﬁﬁadﬁuvlajﬂ%‘umwé'fnmi‘*uaai’wuﬁﬂmjua:ﬂ%’uﬂgdmi
ﬁ'ﬂtﬁaﬂﬁuﬁﬁﬁmaﬂwﬁ@uﬁm Aalimansnudsduiuudinsmalnafiseaseman'le
aumw:ﬁamﬂaﬂ%@ﬁaqvlﬂmﬁau%uhmﬂluﬁqﬂ

Aa o

3UN 1: snvesdiznaunsddantagraaisuazresanuastinulazandandanonw

[SiINER) rﬁ:
t

. ' N
Feslni mm
T

meyy W L YIUBIANY
PIena) BUATAUN
\ 'm aNAuAT
Z . EEm ‘
fwnglan mnmEuf
[ 1] #

myETAy WHNANG
DU
EEE

-

UATHITIA 3
0 -
vy audamil

SN S mll-m

Ly Bl EEEE
T5p09 Fums W
o . (Y
U5eWAITUS | LR ]
= T
L RTGER G
= aynIlsnig,
q3NITAT
[ 1] ]
f aymmmwﬁf Srurusailszme
[ Homepro 54 121
zgm‘ug%mﬁ Il Homework 7 191
] | | [l siam global house 22 &1
.= index living mall 18 &121
UATAIDIINID . )
i [l index fumitures 7 8121
b J“m:ﬁ L] )
. By \ M g 22 s
ane o ﬁ
Em ‘Eﬁd M Do home 4 @11
[y} W yuanas 10 @1
\ L e da e
lr‘ i} WW’]WWNWHUI]']WT’HHWSMVI{N
' '
o a
J‘j v myazilay EIC

This information enclosed herewith is intended for discussion purposes only. Although the information provided herein is believed to be reliable, SCB
makes no representation as to the accuracy or completeness of such information or otherwise provided by SCB. Prior to acting on any information
contained herein or proceeding with a transaction which may arise as a result of this material, the recipients must determine the risks and merits,
including legal, tax, and accounting characterizations and consequences, without reliance on SCB. SCB does not provide tax, legal or accounting
advice and do not warrant the advice provided by others.
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This information enclosed herewith is intended for discussion purposes only. Although the information provided herein is believed to be reliable, SCB
makes no representation as to the accuracy or completeness of such information or otherwise provided by SCB. Prior to acting on any information
contained herein or proceeding with a transaction which may arise as a result of this material, the recipients must determine the risks and merits,

including legal, tax, and accounting characterizations and consequences, without reliance on SCB. SCB does not provide tax, legal or accounting
advice and do not warrant the advice provided by others.



