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Disclaimer: The information contained in this report has been obtained from sources believed to be reliable. However, neither we nor any of our respective affiliates, employees or representatives
make any representation or warranty, express or implied, as to the accuracy or completeness of any of the information contained in this report, and we and our respective affiliates, employees or
representatives expressly disclaim any and all liability relating to or resulting from the use of this report or such information by the recipient or other persons in whatever manner. Any opinions
presented herein represent our subjective views and our current estimates and judgments based on various assumptions that may be subject to change without notice, and may not prove to be
correct. This report is for the recipient’s information only. It does not represent or constitute any advice, offer, recommendation, or solicitation by us and should not be relied upon as such. We, or

any of our associates, may also have an interest in the companies mentioned herein



SCB
Economic Intelligence Center

' o A A & o o Y A Ao ° o
runasIaunINMIRfiqieadunnume Misfiuutuduazinmguawiududuiindidudmionn
ﬁqiﬁﬁ]ﬁﬁaamﬂﬁuimlmw:sm lwumuﬁmﬁu@ﬂi:naumﬁwl%ﬁﬁﬁaamim"ﬁaaiwmamiﬁﬁﬁﬁ‘hLﬂu@i”aa
ﬁ@ﬁuﬁuﬁﬂugﬂLmu’l,miLLaza%aﬁ;m’mmwwzﬁ's UONIINIH ﬁuﬁﬂu%mmqﬂmni&ﬁﬂmaﬁﬂﬁ WaY

a 6 =3 A' & v a v ::'qz U > a fd':: v v
aauNeas unaasaslt i eluw Lﬂuauﬂ’mgﬂizﬂaumiﬁlzmmmmnmwuauwuﬁmiwgmm
3717 e laal T uUINNIRAINITTNY Lmzmi%'uﬂszﬂ”uﬁuﬁwﬁpgﬂizﬂaumﬂwm]zﬁ’lvlﬁﬁﬂ'j’wi’mmﬁa’mﬂ’ﬁﬁ
Li'm]”ﬂaLLazL%ﬁaQﬂﬁwvl@Tmﬂﬂ'jw ﬁ%m%'fuQﬂizﬂaumiﬁﬁaamiﬁwﬁuﬁﬂﬂmmwamﬂ'\‘i@mﬂizmﬂﬁﬁaa

o & & 1 a v ° & o A ' ' o o ¥ Hdq o A | ) .
filstanaumuasanausain Wlsludssmneanannwlansall 131 f89 W ALTINUTILana1I Nl nLeay

yzine iau5amiﬁﬂ@;ﬁamﬂ“ﬁmuﬁ'«a:aﬁ’nmwa:mnm_nUlﬁﬂ“ﬂﬁuﬂnﬂ@mma wana N Fualunuia

'
v A v a

WOKILAZIa NN TIND N IR aTuarYaIuad It 1u daduiuanduslnneiadasn1ssavinanne

U

(customization) Taidulamalwpsfavunadewladizunu

lag:  WNWAA 1AW&Y (pimnipa.booasang@scb.co.th)

Economic Intelligence Center (EIC)
FWNANT BN TS 1700 (RT)

EIC Online: www.scbeic.com

Line: @scbeic


mailto:pimnipa.booasang@scb.co.th
http://www.scbeic.com/
http://bit.ly/2rCKjoK



