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Disclaimer : The information contained in this report has been obtained from sources believed to be reliable. However, neither we nor any of
our respective affiliates, employees or representatives makes any representation or warranty, express or implied, as to the accuracy or
completeness of any of the information contained in this report, and we and each of such persons expressly disclaims any and all liability
relating to or resulting from the use of this report or such information by the receipt and persons in whatever manner.

Any opinions presented herein represent the subjective views of ours and our current estimated and judgments which are based on various
assumptions that may be subject to change without notice, and may not prove to be correct.

This report is for the recipient’s information only. It does not represent or constitutes an advice, offer, recommendation, or solicitation by us
and should not be relied as such. We or any of our associates may also have an interest in the companies mentioned herein.
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nguwusinsmegsiadeanansaldusslusdangudoyssuialvg (big data) Tunsneuwugsia lnsende
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3.2 9INMsas v brand loyalty gmsasoanuwnwuriuanfmiweaeulong experience-led
consumption la:A0UAOLNISUSNISKALDNISYISNATU

NAENSULLLANG diumsadauusus Lﬁﬂ‘[ﬁ’gnﬁﬂﬁmwﬁnﬁﬁbLm‘swﬂai WewaBnuasuiumvingsia
Tugeil waziuslnagalmilidosfafatuusuddigulusin uinionflazwdsuuazmasssivlvinanana
yuzifsfumaluladidaniunomanndy Tasamegomesulaidedonaliipinsdudmyuisudsy
Srduuazfiuusud v danudsiusgnasnnan dsiu gsiefiezeysenldlugaiasdeeiuaiennaymiuiy

gnA" (customer engagement) Fuvanefivnafigafasiieg asdevdiumlgnmaafvanudiiusiugniuay
wepwasulandanudesnisesgndstvuiadennndianunesnfissmusgnd

Customer service 9¥6avl5usng customer engagement N13azEsNANNyNRUTLgNAaviunpUlang
nsuinsdelalsuansil customer service finppdrunanuazan Suilviosasiiou wionaudaiugndn
il wvzdpviirdnlafivanndesnisvesgndlundasngudon saufivnsaunuinisdueieg Wie
poulandanudesmsfiamsinzasnniuuazligndeennaznauanliiinissndae etheizu Thomas Cook
Foifuismesifisvasaueandnsfasnsaineudniusiugnéuazasulandwgiinssviosfierfiewns
191239 (personalization) aavgn@usazngufemspenuaniley “lead generation campaign” laslvigndn
pouuUDfTaviesiinilorsudoyarnadasnssevgniusazau 01f uwunsiiumsiueunan sulszn
uuumsviesifienfidosms aaenauiliviiinadenmsindulaianlusunsaviasidion Suiflagninsendeya
wwuisaudd vinazdudaiauslagpanuuumangAnIsnANNaLTaNgnAuAazAY Tl wANWInan
ﬂ'\‘lwaiﬁﬁﬁﬂﬁ’] Winguannn 15,000 518 ua=a0n click rate WnguannninAaaie 3 wh LasuSEeeaanTa
ihdayagndsniannagnsmuimsdanisrndniusgna lidnaae (Customer Relationship Management)
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3.3 nagns multi-channel 9:d0pUsULNG omni-channel IWoaeulongwnanssuns
uSInagnadna ndevidinbwusinaldaaoaioan

nngevnidianseiugniessosfianudionlaviuwiwnaiaiiowdudowneiivaiu (omni-channel) Tu

o a

fagrugsfadiulvawssmiaugemnmadhfegndinainnaisgowne (multi-channel) aguds i

q
¥ @

windu dulsd uaslsidoaiive uwiilymiinude luudasdamvenaiimaiiauslslududisne it fgean
Suifeaiiu Sesvann omni-channel g uABsMITiTommEnaITEEg BTl wiasFaean
Tiyngasmeidenlosuazaanadosiu Tanggualuuwunsineg azdasiinnusmdefundousiudmsiaasenn
Tul¥gnndedayaideadu Moty mnaudmiiiuvee gnénfsansadeandesmvosulaiunuldimd
Tna&udii 2 gavmedesiinawinmu Tustuduientu Snsatimileie wowaAdu Starbucks rewards 9y
fienuuanseaniias loyalty program vialus gnénaansaamiinandeyarasiiiolulnsdwidiofe Hulse
Taemninmswasuulasdoya szfinsswianlySensosmsuuy Goalngd

nagms omni-channel laiviipsusvinligsiansvtihudesiiagoemsasulay uigsissaulatiiasdedaeiu
WANZ oty (Brick and Mortar) 8néan fatvity Amazon @vifiuussv e-Commerce fnylval
gevansyr finenanmsdadumomisRelugduunmeadeuds 9@iafh Amazon Go iegnaaia Grocery uile
nouaupswaAnsnaeviuilneiidosnsanuazansiniilunisdeauanniu vieil Amazon Go a1
dugwesinfiindeiiermeluladidunsinielignélideudndidiszidu Tasasdissuudmiuasaiuh
anéndeaudsialvuuazaniniusenaniuldiaslnsmeiuazdnidumaudsinu e-wallet viud uanani
vasmiasiiunuiinzsnesudiifumanadsluanuasgluunethsseifies wulieafu Alibaba fineulu
vasmianuuudaiduvansseielanalunniiausyinislugyuuy omni-channel Wunguslna iwu Suning
Commerce, Sanjiang shopping club &g Yintai Group ‘fix‘]ﬁ’lLﬁuqiﬁﬁ)ﬁmﬁﬂﬁuﬁﬁﬁLﬁﬂmaﬁﬂﬁi Piainiiin
uazvasInAudmuady Taofiyarsaioius 5.6 wudunoamdansgt il enuadoulmeer vev
Juaulugsia e-Commerce Hawnoninnmassmafningyavesgsiadudnuuy omni-channel Trdniuiu
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uwaanasu e-Commerce $anlvgsialisiiudovasmuiiiossns
Favnamseolusedssimaivnisasulunisiinisnaiavia
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