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Export growth in July remained elevated but began

to slow compared with the previous month.

The value of Thai merchandise exports in July 2025 remained elevated,

expanding by 11%YOY to USD 28,580.7 million. However, growth moderated from 15.5%YOY

in the previous month, though the slowdown was less pronounced than anticipated (SCB EIC estimated
8.1%, and the Reuters Poll median projected 9.6%). Seasonally adjusted export data contracted
by -1.6%MOM_SA from the previous month (following a -1.0%MOM_SA contraction in the prior month).
Overall, Thai export value during the first seven months of the year continued to grow strongly
at 14.4%. (Figure 1 and 2)

Exports this month continued to be supported by shipments to the United

States and electronic product exports to multiple markets.

(1) The acceleration of exports to the United States (Front-Loading) ahead of the full impact of
tariff measures in August led to a strong 31.4%YOY expansion in July, albeit slowing from 41.9%YOY
in the previous month. Exports to the US grew across 14 out of 15 major product categories, especially
in key electronic items that have yet to be subject to specific US tariffs—potentially to be announced
later—including computers, equipment and parts (+84.9%), teleprinters, telephone sets and parts
(+24.4%), and integrated circuit boards (+45.2%). In addition, Thailand exported as much as USD 161.9
million worth of unwrought gold to the US, compared to just USD 0.01 million in the previous month.
However, exports of automobiles, equipment, and parts—already subject to a 25% product-specific
tariff by the US—contracted sharply by -26.7%, a much steeper decline than the -2.6% recorded in the
previous month. Overall, exports to the US contributed 5.8 percentage points to Thailand’s total export
growth of 11%.

(2) Exports of various electronic products continued to perform well. Exports of computers,
equipment, and parts surged by 61%, up from 57.7% in the previous month. However, growth in the US
and Chinese markets slowed to 84.9% and 38.2%, respectively, from over 118% and 122.8% in the prior
month. Meanwhile, exports of this product group saw exceptionally high growth in Malaysia, India, and
Singapore at 238.0%, 180.5%, and 165.2%, respectively. As for electronic integrated circuits , exports
expanded strongly by 57.7%, accelerating from 47.8% in the previous month, especially to Taiwan
(291.2%), Hong Kong (78.0%), and China (69.4%), which together accounted for over 53% of Thailand’s
total electronic integrated circuits exports this month.

Exports of electric transformers and parts, as well as Transmission apparatus , also expanded robustly.
Overall, exports in this category contributed 6.2 percentage points to Thailand’s total export growth in

July, accounting for more than half of the 11% headline expansion.



(3) Agricultural exports expanded considerably by 21.5%, driven by exports of fresh, frozen and dried
fruit, which soared by 107.7%. Notably, exports to China surged by 123.3%, accounting for 92.1% of
Thailand’s total export value for this product category. In addition, exports of spices and medicinal
plants , as well as eatable meat and other animal parts , also posted strong growth at 93.6% and
84.6%, respectively. Exports of fresh, frozen and dried fruit alone contributed 2.1 percentage points to
Thailand’s total export growth of 11% this month.

The value of merchandise imports slowed, in line with the trend in export value.

The value of merchandise imports in July stood at USD 28,258.6 million, expanding by 5.1%YOY—slowing
from 13.1% in June and 18.0% in May. This figure came in below expectations (SCB EIC estimated 7.5%,
Reuters Poll median at 4.9%). Imports of capital goods were the main contributor, rising sharply by
23.3%, particularly from China, which continued to grow by 54.2%, up from 48.7% in June and 45.9% in
May. Imports from China accounted for 50.5% of Thailand’s total capital goods imports this month.
Meanwhile, imports of raw and intermediate materials (including gold), arms and ammunition ,
consumer goods, and vehicles and logistics equipment expanded by 11.3%, 7.8%, 5.5%, and 2.1%,
respectively. In contrast, fuel products imports contracted by -10.6%, marking the 11th consecutive
month of decline (Figure 3).

Thailand’s customs basis trade balance in July recorded a surplus of USD 322.1 million—contrary to prior
expectations of a deficit (SCB EIC projected -1,300 million, Reuters Poll median at -500 million).
Cumulatively, during the first seven months of 2025, the trade balance returned to a surplus of USD
259.9 million.

The United States announced new reciprocal tariffs, and Thailand successfully
negotiated a reduction of nearly half to 19%, improving the outlook and

lowering the likelihood of a worst-case scenario

On July 31, 2025, the White House announced new reciprocal tariff rates on 72 trading partner
countries, ranging from 10% to 50% (including country-specific tariffs), effective from August 7, 2025.
Additionally, the US will impose a 40% transshipment tariff on goods in transit or on imports involving
production processes with low local content or regional value content. However, details regarding the
transshipment tariff remain unclear, particularly the criteria the US will use to determine the proportion
of local content or regional value content required in the production and export process. Countries not

included in the announcement will be subject to a minimum tariff rate of 10%.



Overall, the new retaliatory tariff rates announced by the United States were less severe than

previously threatened in July, helping to reduce the likelihood of a worst-case scenario for the

global economy.

1.

The retaliatory tariff on Thai goods was lowered from the previously threatened rate of 36% to
19%, aligning with ASEAN competitors such as the Philippines, Malaysia, Indonesia, and Cambodia
(all at 19%), and Vietnam (20%). These rates are lower than the 30% rate imposed on Chinese
goods through November. Thailand’s negotiation outcome helped ease concerns over a potential
significant loss of competitiveness in the US market to ASEAN and Chinese competitors.

The average retaliatory tariff on ASEAN goods decreased from 28% to 23%; for Asia, it declined
from 19% to 17%; and the global average dropped from 16% to 14%.

However, the US imposed high retaliatory tariffs on BRICS countries, with Brazil and India at

50%, China at 30%, and South Africa at 30%. Russia remains under US trade sanctions. (Figure 4)

SCB EIC expects Thai exports to continue expanding this year, with a slowdown

anticipated in Q3 and a sharp contraction in Q4. Meanwhile, the outlook for

Thai exports in 2026 points to a contraction, particularly in the first half of the

year.

Based on stronger-than-expected export data over the first seven months of the year, SCB EIC

has revised its forecast for Thailand’s export value growth in 2025 to 3.0%, up from the previous

projection of -0.1%. The upward revision is primarily due to:

1.

4,
5.

Increased clarity in global trade policies and easing tensions between China and the United
States (following the US decision to extend the 30% tariff on Chinese imports by another 90
days until November 10), which is expected to have a smaller negative impact on the global
economy than previously anticipated.

Thailand’s successful negotiation to reduce the US import tariff rate by nearly half to 19%.
Strong Thai export growth of 14.4% during the first seven months, driven by accelerated
shipments to the US—particularly electronic products that remain exempt from product-
specific tariffs,

The temporary boost from special factor of exporting gold to India in Q1 this year.

A low base effect in H1/2024.

SCB EIC’s outlook aligns with the Ministry of Commerce’s view that Thai export value will begin to slow

in August, while projecting full-year export growth in the range of 2-3%, with the possibility of

exceeding this range.



Nonetheless, Thai exports are likely to contract considerably toward the end of 2025, particularly

in Q4, due to the following factors:

1)

2)

3)

Thai exports continue to face both direct and indirect impacts from US import tariffs.
Although many countries worldwide have successfully negotiated lower US tariff rates, the
current rates remain higher than those prior to the Trump 2.0 administration and significantly
above the minimum 10% rate imposed between April and July. As a result, the negative effects
on the global economy are expected to become more evident. Moreover, US import tariffs on
Thai goods remain higher than those imposed on several competitor countries exporting
similar products to the US market (Figure 5), reflecting that Thai exports still face direct
impacts from US tariffs—both through income and substitution effects—as well as indirect
impacts from a global economic slowdown.

The supporting factors present in the first half of the year have faded. These include the
front-loading of exports to the US, which is gradually tapering off; the special gold exports to
India, which ended after Q1; and the low base effect from H1/2024—when exports grew by
only 1.9%—which has now turned into a high base effect in the second half of this year,
as exports grew strongly by 9% in H2/2024 (Figure 6, right).

Thai exports have expanded well above the normal trend for several consecutive months
and are thus likely to contract in order to offset the earlier abnormal surge. As shown in
Figure 6 (left), Thailand’s export value strongly exceeded the average during January-June (the
purple line is above the brown line), particularly for exports to the US. This reflects the front-
loading of shipments before the US began imposing retaliatory tariffs on its trading partners.
Therefore, in the second half of the year, export values are expected to return to or fall below

the average to compensate for the earlier outperformance.

For 2026, SCB EIC projects that the value of Thai exports is likely to contract by -1.5%, particularly

in the first half of the year, due to the high base effect (exports grew by 15.0% in H1/2025), along with

several factors that will continue to weigh on Thai exports from the remainder of this year.

Additional downside risks in the remainder of this year and into next year.

1)

2)

US-China relations may become tense again after the temporary reduction in high tariff
barriers expires, potentially leading to a further slowdown in the global economy.

The United States is preparing to announce additional product-specific tariffs on several
items, including pharmaceuticals and medical supplies, large trucks, and wood and wood
products—particularly electronic goods, which are key Thai exports and highly dependent on
the US market. For instance, computers, equipment, and parts were Thailand’s top export to
the US in 2024, accounting for 19.2% of total Thai exports value to the US and 42.9% of
Thailand’s total export value for this product category. Trump has threatened to impose

additional import tariffs on electronic goods ranging from 100% to 300% in early August.



3) If the US mandates high local content requirements, Thai products could face a 40%
transshipment tariff, substantially impacting Thai exports. Currently, export sectors in
Thailand that rely heavily on import content account for approximately 40% of the country’s
total export value to the U.S. (Figure 8). Certain export categories—such as solar cells,
fabricated aluminum, electronic components, and molds—are at high risk of being subject
to the transshipment tariff due to their high import content. Meanwhile, small household

appliances, hot-rolled steel sheets, and tires face a moderate level of risk.

4) The Thai baht may continue to appreciate significantly against regional competitors.
Recently, the baht has strengthened considerably, with the baht index (as of August 22)
appreciating by 6.6%YQY, while the currencies of China, the Philippines, South Korea, India,
and Vietnam have depreciated. This could further undermine the competitiveness of Thai

exports at a time when they are already facing obstacles from U.S. tariff barriers.

5) The Thailand-Cambodia border conflict may become prolonged and more severe,
potentially exerting greater negative impacts on Thai exports in certain industries, such as
automotive. Although Cambodia accounted for only 3.4% of Thailand’s total export value in
2024—indicating relatively low dependence and limited current impact. For example, the
conflict mainly affects exports of motorcycle parts and non-automotive vehicles (Cambodia is
Thailand’s top trading partner for motorcycle parts and the second largest for non-
automotive vehicles, such as trailers). However, overall automotive exports to Cambodia

make up only 1% of Thailand’s total automotive exports (Figure 7).

Figure 1: Thai Export Value by Product Category and Key Markets.

Exports by Product Exports by Market
Unit: %YOY (Share in 2024) Unit: %YOY (Share in 2024)
2024 [2025Q2Jun-25 | Jul-25 | YTD Economies 2024 | 2025Q2 | Jun-25 | Jul-25 | YTD
Total (ex. gold) (97.1%) 55% | 14.8%  155% 11.0% | 14.4% Total (100%) 5.5% 14.8% 11.0% 14.4%
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Switzerland (1.2%) A7% | 879% | 257.3% DSSRORN 107.5%
Refined fuel (3.1%) -66%  -18.0% -18.5% - -18.0%
Laos (1.6%) 6.0% 48% | 11.1% - 7.5%
Total (ex. gold) (97.1%) 9.6% | -154% -20.0% - -16.4% S ~> . @

Source: SCB EIC analysis based on data from the Ministry of Commerce.



Figure 2: Computers and Equipment Remained a Key Export Product in July 2025.

Contribution to Growth of July 2025 Exports by Product

Unit: Percentage Point
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Source: SCB EIC analysis based on data from the Ministry of Commerce.

Figure 3: Thai Import Value by Product Category and Key Markets.

Imports by Product Imports by Market

Unit: ¥YOY (Share in 2024) Unit: %YOY (Share in 2024)

Economies 2025Q2 | Jun-25

Jul-25

2024 2025Q2Jun-25| Jul-25

Total (100%) Total (100%)
I Us (6.4%) 0.1%
Total ex. gold (95.0%) 3.4% 8.6%
China (26.3%) 13.8%
Fuel products (16.4%) -6.6%  -7.1% ASEAN 5 (11%) 1.0%
Capital goods (25.3%) 11.7% CLMV (5.4%) 8.7%
Raw and intermediate materials (41.6%) 12.3% Japan (9.4%) -7.9%
Consumer goods (11.5%) 6.6% EU 28 (7.1%) -2.6%
Vehicles and logistics equipment (3.9%) |-25.2%  11.2% 11.7% Hong Kong (%) 136.9%
f Australia (1.8%) -19.9%
Arms and ammunition (1.4%) 5.2%  12.3% | 29.8% 36.3% -
Middle East (9.3%) -0.3%
India (1.9%) -3.9%

Source: SCB EIC analysis based on data from the Ministry of Commerce.



Figure 4: Thailand Faces a 19% US Import Tariff, Comparable to Regional
Competitors and Lower Than China, Helping Mitigate the Worst-Case Scenario

for the Thai Economy.

% U.S. Reciprocal Tariffs as of August 1 (38 out of 72 countries listed in the August 1 announcement; all other countries subject to a 10% rate)
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Source: SCB EIC analysis based on data from The White House.

Figure 5: The 19% Tariff Helps Ease Concerns Over Thailand Losing Market
Share in the US, but Competitive Pressure Remains from Countries Facing

Lower Tariff Rates, Such as Mexico.

Structure of Thailand's Key Competitors in the US Market and Differences in US Import Tariff Rates
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Figure 6: Thai Exports in H1/2025 Grew Well Above the Normal Trend,
Reflecting Front-Loading, but May Contract Sharply in the Second Half.

value of Thailand’s Merchandise Exports Value of Thai Export Other Articles of Precious Metal
Unit: Mil USD, SA Unit: Million USD (Left) / % (Right)
Apr - Jun M Total Value of Thai export other articles of predous metal
e e EXpOTt Value SA = = = HP-Trend 2000 200

Share of Thai export other artides of precious metal to India (RHS)

25000 1000 100

20000 0 i m n_ 0

= = - N oNoNom T
R~ R B I~ AR F X 4 9
= & =% = S = = =% = = o = S Jan-24 Mar-24 May-24 Jul-24 Sep-24 Nov-24 Jan-25 Mar-25 May-25 Jul-25
[ i} a - a @ ] @ - 3 o ] fic} -
= 2 & & 2 & 8 A 2 2 & 85 =2
Value of Thailand's Merchandise Exports to the U.S. Thai exports are now at a high base in H2 2024 and H1 2025.
Unit: Mil USD, SA Unit: Index (Export value in January of each year = 100)
6500 Export to US, sa Exports to the U.S. remained Apr - Jun 130 —2014-19 Avg. 2024 ——2025
= = = HP-Trend, US front-loaded in 6M2025.
5500 120
4500 1o
0 100 If the brown line is above the purple line = High base
a If the brown line is below the purple line = Low base
2500 B2 § = E @ = 5 5 5 5
T, W e e e s T 5§ § & &£ 5 %3 2 5 & s 2
&8 o8 ROR R R [ T VR 5 5 = 3 £ £ £ g
5 F 8 5 & ¥ & & 5 & 5 5 & SR = E& s & &
5 2 &4 & 2 & =2 A = 2 4 = 2 k] = a

Source: SCB EIC analysis based on data from World Integrated Trade Solutions (WITS).

Figure 7: The Thailand-Cambodia Conflict Has Had a Limited Impact on Overall
Thai Exports in Certain Product Groups, as Cambodia Accounts for Only 3% of

the Market, but Prolonged Tensions Could Lead to More Severe Effects.

Assessment of the Impact on Thai Businesses from the Thailand-Cambodia Conflict

Impact Channel

Although Cambodia is a key trade partner in several product categories—such as non-alcoholic beverages (22%), dairy products
Food and Beverages Export (20%), instant noodles (16%), processed meat (21%), and alcoholic beverages (13%)—the overall impact is limited, as most firms

rely pril ily on di ic revenue (e.g., b derive ~90% of sales from Thailand, instant noodles ~70%).
Refined Petroleum Products o R— Cambodia is the second-largest trading partner for refined petroleum (20%), but the revenue impact is minimal (~1-2%) since

efined Petroleum Produ o pol production is largely for domestic use; only about 10% is exported, mainly within ASEAN.
P o . o Imports of fresh cassava and cassava chips from Cambodia account for 7% of Thailand's total output (2024). Factories near the
a Produ o mpo berder that depend heavily on Cambodian cassava will be the most affected.

Cambodia is the second-largest export market for sugar (20%), but the overall impact is limited as alternative markets can

Sugar Low Export

be found. However, factories experting directly to Cambedia, rather than via traders, will face stronger disruptions.

Motorcycle Parts and Non- - For auto parts, Cambodia is the top export destination (17%), followed by non-motor vehides such as trailers (12%). Yet, the

Motor Vehicles Rz overall impact on the automotive sector remains small, representing only about 1% of total automotive exports.

Retail outlets near the border are affected, though the number of branches is small. This is particularly the case in groceries,

Wholesale and Retail Trade Li Trad )
olesale and Retall Tra o rade where Cambodian traders often purchase goods for resale (B2B).

Export Border closures significantly disrupt cross-border road transport—covering consumer goeds, vehides, and cassava—but the
Transportation Low . v o .

Import aggregate impact is modest given their small overall share,
— — Cambodian tourists account for around 2% of arrivals, mostly via land crossings. However, recent clashes risk undermining

ourism ervice the confidence of other foreign tourists and even Thai travelers.
) 5 The impact is minor for construction materials, with exports of cement (5%) and tiles (2%) already dedining as Cambodia
Construction Materials Low Export . ) ) . . . .
increasingly substitutes imports with domestic production.
5 ; . Cambodian patients represent about 5% of foreign medical patients in Thailand, most arriving by air. Patients at border

Private Hospitals Low Service

hospitals have dedined, but they account for only a small share.

Note: The impact assessment is based on the effect on overall business revenue. Certain product groups may be more affected if
they rely heavily on exports to Cambodia. Figures in parentheses indicate the share of total Thai exports in each respective product
category.

Source: SCB EIC analysis.



Figure 8: Thai Export Industries with High Import Content Dependency
Accounting for 40% of Thailand’s Total Export Value to the United States

Assessment of Transshipment Tariff Risk for Key Thai Export Products to the US Market
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Note: Assessment based on existing AD and CVD measures that may be extended in scope both domestically and internationally, such
as AD/CVD measures on hot-rolled steel sheets from China and India.

Source: SCB EIC analysis based on data from Trade in Value-Added OECD (TiVA).
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